The concept of glocalization has the potential to advance sociological understanding of globalization with reference to social agency and cultural differentiation. In this article, we develop a four-fold typology of glocalization projects, with reference to relativization, accommodation, hybridization and transformation. We illustrate and elaborate this typology through substantive reference to specific migrant cultures, namely the North American-based supporters of two Scottish football (soccer) clubs. We advance a theoretical model that may be utilized and applied to account for the glocalization projects of different migrant communities in other domains of popular culture.
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For the full text of this licence, please go to: http://creativecommons.org/licenses/by-nc-nd/2.5/ The word glocalization derives from the Japanese term dochakuka, meaning 'global localization' or, in micro-marketing terms, the tailoring of global products and services to suit particular cultural tastes (Robertson, 1992 (Robertson, : 173-4, 1995 . Sociological usage of glocalization highlights the simultaneity or co-presence of both universalizing and particularizing tendencies in globalization; that is, the commonly interconnected processes of homogenization and heterogenization (Robertson, 1994; Robertson and White, 2005) .
Theorists of glocalization typically challenge the assumption that globalization processes always endanger the local. Rather, glocalization both highlights how local cultures may critically adapt or resist 'global' phenomena, and reveals the way in which the very creation of localities is a standard component of globalization. There is now a universal normalization of 'locality', in the sense that 'local' cultures are assumed to arise constantly and particularize themselves vis-a-vis other specific cultures (Robertson, 1994) . The related concept of 'relativization' helps to detail the increasingly reflexive contrasts that arise between 'local' cultures, bringing these entities into sharper comparative focus and forcing them to respond to each other in an ever-amplifying manner. The 'glocalization projects' of these local cultures are characterized by intensified differentiation in terms of meaning and identity (cf. Robertson, 1992: 29) , as well as in the increasing significance of quotidian comparison among socio-cultural units.
Popular culture provides many acute illustrations of these glocalization projects. In international sport, for instance, supporters of clubs and nations establish intensive forms of mutual particularity on a translocal basis. The relativized construction of particular identities possesses strong symbolic and discursive components, such as through the use of team colours, and the production of narratives relating to the history and lore of the favoured side.
In this discussion, we seek to provide a more precise and empirically grounded theorization of glocal processes than has been proffered hitherto. To that end, we develop a typology of glocalization strategies that relates particularly to migration and popular culture. The typology draws upon substantial fieldwork with specific migrant groups in North America: namely, the supporters of two Glasgow-situated Scottish football (soccer) teams, Celtic and Rangers.
The analysis of migrant groups indicates that 'the local', rather like 'a culture', is not a geographically fixed entity, but an aspect of mobile cultural particularity (Clifford, 1997; Tomlinson, 1999: 28-30) . Migration promotes the intensive 'deterritorialization' of the local, as reflected in football by the international appeal and supporter bases of leading clubs. The interrelationships of migration and popular culture have strongly informed empirical work by other analysts of cultural globalization, notably Appadurai (1996) on Indian expatriates, García Canclini (1995: 233-41 ) on Tijuana's 'border' culture, Friedman (1994: 157-62) on Congolese sapeurs, and Hannerz (1992: 228-31) on Nigerian 'beentos'. Our discussion extends earlier joint work on globalization, football, migration and transnational connectivity Robertson, 2004, 2006) . The article develops in part themes relating to sport and diasporic identities (cf. Burdsey, 2006) , and spectator identity and consumption. 2 More importantly, alongside the sociology of globalization, our discussion contributes to diaspora studies, particularly to the thesis that diasporic 'sport' is much more than a 'merely specific' feature of migrant socio-cultural life. Rather, we contend that sport, considered anthropologically, is -in conjunction with religion -an elemental fact (in the Durkheimian sense) of human life. Our resulting theory -middle-range in explanatory scope -invites critical exploration within future studies of globalization, migration and popular culture.
Analytic Framework
We interpret our selected migrant research groups with reference to four categories of cultural glocalization. Each category represents a particular kind of glocalization project that is developed by these social agents vis-a-vis two cultures: the 'local' one associated with Scottish football that forms their cultural cargo, and the 'host' one that is encountered in North America. The glocalization projects are:
Relativization: here, social actors seek to preserve their prior cultural institutions, practices and meanings within a new environment, thereby reflecting a commitment to differentiation from the host culture.
Accommodation: here, social actors absorb pragmatically the practices, institutions and meanings associated with other societies, in order to maintain key elements of the prior local culture.
Hybridization: here, social actors synthesize local and other cultural phenomena to produce distinctive, hybrid cultural practices, institutions and meanings.
Transformation: here, social actors come to favour the practices, institutions or meanings associated with other cultures. Transformation may procure fresh cultural forms or, more extremely, the abandonment of the local culture in favour of alternative and/or hegemonic cultural forms.
The categories allow us to register sociologically the glocal shifts in the cultural practices, identities and meanings of these migrant social actors. Importantly, no single category defines in entirety the culture of an empirically specified group of supporters. Rather, the four analytic types are located within a property space defined by different kinds of glocalization project that are available to any modern migrant group.
Our typologies are broadly conversant with social scientific explorations of globalization, migration and culture (cf. Appadurai, 1996; Cohen, 1997; Eriksen, 2003; Hannerz, 1996) . Two categories -relativization and hybridization -are reformulations of existing keywords in the social scientific analysis of globalization (cf. Pieterse, 1995; Robertson and Chirico, 1985) , while 'accommodation' has significant continuities with more societal notions of 'assimilation' and 'integration' in the sociology of migration.
In discussing each category empirically, we utilize four common sociological criteria to organize our analysis:
Cultural (sport) receptivity: we consider such issues as how supporters relate to aspects of North
American sports vis-a-vis Scottish sporting cultures.
Socio-spatial characteristics: we discuss these supporters' favoured meeting places and their forms of social connectivity across North America.
Social rituals and collective habitus: we examine the supporters' popular symbols, match-day practices and group identities with comparisons to Scottish-based fans.
Patterns of association: we examine social relations within the North American Supporters Clubs (NASCs), and the members' links to football club officials.
Before advancing our systematic discussion of the four glocalization categories, it is necessary to provide a brief historical contextualization of the research groups. Our research groups were extremely hospitable and welcomed the opportunity to discuss their teams, football, and the lives that they had carved out overseas. Before travelling to North America, Giulianotti contacted supporters' club representatives by email to arrange interviews.
Research Groups
These gatekeepers subsequently organized meetings, advised on travel arrangements, and recommended times for conducting interviews. Many of the proposed questions were emailed to representatives in advance; the questions confirmed implicitly to supporters that the research was not concentrated on sensitive issues such as sectarianism, and enabled interviewees to give informed consent to interviews. In general, research access to these supporters was far more methodologically orthodox than with earlier studies of very different kinds of football fans (cf. Giulianotti, 1995) .
Categories of Glocalization

Relativization
In general terms, relativization involves NASC members transferring, sustaining and cultivating their core identities, practices and institutions within North America.
In terms of cultural (sporting) On the one hand some fans want the Orange Lodge to be celebrated as part of the Rangers' lore and history, on the other hand there's a group of us that would like to keep it strictly soccer. . . . In one city, for example, we have one club that is based in an Orange Lodge, but the other isn't and it split up from the Orange Lodge because of the politics. (Rangers fan, Ontario)
This pub here is for everybody to use. This is not like the other Celtic club round here. There might be a new breed of supporters coming out from the UK, the younger guys might want to sing rebel songs 3 and have rebel bands on, but we don't. I wouldn't allow it here. (Celtic fan, Eastern US)
In regard to their patterns of association, NASCs maintain strong 'home' attachments in three particular ways. First, in sustaining internal sociality, many members believe that NASCs would sustain strong crowds even if live fixtures became easily available to residential viewers:
The guys come here mainly for the social thing after the game. If you stay at home and watch the game, you'll miss all the patter. That's why they come in here. It's the same as any bar in Glasgow -the bullshit, the hangovers, the ball-breaking. (Rangers fan, Eastern USA) Second, NASC members sustain the ideal of the football club as an international imagined community or family that always welcomes unknown cousins:
I just want to say one thing. I walked in here and didn't know anyone or anything about the place. But these gentlemen have treated me royally. That's what it is to be Scottish, to be a Rangers supporter. (Rangers fan from Toronto, visiting Florida club) Celtic fans are exactly the same wherever you go, exactly the same …. If you go to a Chicago Celtic bar, you walk in, and all of a sudden you're in a big family, that's the great thing about being a Celtic supporter. It doesn't need to be in the US -you can go to Sweden, Australia, anywhere. (Celtic fan, Florida) Third, many supporters maintain their national self-identification as Scots, including those who have changed citizenship in North America for purely pragmatic reasons. Even the notion of hyphenated national identity is dismissed:
The thing about this mixed identity, like being Afro-American, is a load of pish. We're Scottish, that's it. My kids are all Canadian, they were born here so they're Canadians; they're not Scots-Canadian. I'm Scottish. In the US, sectarianism is seen as being only one way, whites towards blacks. But blacks can be the same. You can have a black producers' union, or a black writers' union, and so on, but you can't have a white one. Why is that? Blacks say it's OK because they've been held down all these years, but sectarianism is sectarianism, no matter how you cut it. (Rangers fan, Eastern US)
In terms of patterns of association, accommodative glocalization functions in three ways. First, televised fixtures provide supporters with surrogate cultural experiences to actually 'being there' at live games. Second, NASC members traverse fresh impediments in order to meet and view games. The time of fixtures can clash with work and family commitments, but some fans find practical solutions:
For people with young families, it's a problem getting to games. Kids play hockey early in the morning at weekends so it clashes with the televised matches. (Rangers fan, Ontario)
For some boys, believe it or not, being free for games is a stipulation or clause in their contracts. One boy works in a food institute, and at the interview they're asking him about certain things they need, and he said, 'There's certain things I need from you. The Orange presence here is very different to Scotland. My grandfather grew up in a farming community, and the smaller communities always had the Orange presence more as a social club. They'd have square dances and so on. That was the big social scene, so he was an Orangeman. (Rangers fan, Ontario)
Many of these fans implied that they were less interested than supporters in Scotland in constructing a 'deep particularism' that connects football fandom to a broader politico-cultural habitus (cf. Robertson, 1992: 164) .
In terms of hybrid patterns of association, some NASC members argue that, despite geographical distance, they are 'closer' to their favoured club than in the past or compared to Scottish-based supporters. This deterritorialized, intensified proximity is reflected in three ways. First, media connectivity enables many NASC members to comment that they can see more 'live' games than television viewers in Scotland.
Second, in moments of physical proximity, and despite their North American location, many NASC members can 'get closer' to their team's players and officials than would be possible in Scotland.
There are always legendary ex-players in attendance at the supporters' annual conventions, notably Celtic's 'Lisbon Lions' or Rangers' '72' players, thereby providing social privileges rarely enjoyed by Scottish-based fans: 8 We had a convention in 1997, and it happened to be on the night that Diana was killed, at our party the whole Rangers team was there. You ask any of the supporters' club people at home [in Scotland] how many players turn up for their dances, and they'll tell you: none. We get lots of players through NARSA for our conventions. (Rangers fan, Ontario)
The Lisbon Lions, when they come out to the conventions, they sit for hours and hours talking away. I can't say enough for them. Probably if you were in Glasgow you wouldn't want to approach them, you know, not bother themit's kind of strange when they're here. They're easily accessed; it's different. Specifically, some NASC members are frustrated by their club's failure to capitalize on North American markets, in large part through poor marketing and dialogue with existing supporters.
NASC members lament the apparent failures to exploit distinctive human resources overseas.
For example, North American sports are viewed as instilling excellent catching skills, thereby indirectly producing some talented goalkeepers, but expatriate supporters criticize the failure of their Scottish clubs to recruit these players. The recruitment of North American players, fans argue, would also assist overseas marketing.
Issues of socio-spatial transformation arise over the future impact of new streams of virtual electronic mediation. Despite other optimistic voices, many fans believe that NASCs will be endangered when live fixtures are easily available to residential consumers:
What will hurt our club, and it's sure, is that pay per view will come, and folk can wake up and crawl through to see the game on their couch. Categorically different kinds of ritual exchange take place with 'others', while notable values, identities and institutions of the host society are internalized in part. Alternative social networks and strategies of cultural proselytizing are worked out, but the future participation of younger generations remains problematic. These supporters also developed some cultural political stances towards their club that differed from those among Scottish-based fans.
Conclusion
Through this discussion of North American Old Firm supporters, we have mapped analytically the glocalization projects explored by social actors in relation to migration and popular culture.
The different categories of glocalization project evidenced by migrant Scottish football fans are presented in Table 1 .
Although middle range in initial scope, the model should help to register the particular kinds of glocalization project that are most prominent among research groups. The model confirms that the theory of glocalization is not simply associated with processes of cultural heterogenization or transformation. Rather, even among migrant cultures, glocalization registers the potential for strong trends towards cultural continuity, as illustrated here through the categories of relativization and, in part, accommodation. This argument might be explored more comparatively through research into the complex cultural institutions, practices and tastes of other migrant communities, such as Asians in the UK, the British in Spain, and Turkish groups in Germany. A research focus on fields other than sport -such as music, religion, cuisine, fashion and sexuality -would demonstrate how migrant groups sustain significant elements of their 'local' culture while critically engaging with particular aspects of their host society.
Evidently, for our specific NASC groups, relativization is prominent in sharpening and legitimizing their collective (football) identities, and in reducing the prospects for wholesale hybridization and transformation in regard to the host society. One notably counter-intuitive finding is that, despite their geographical distance, some NASC members have senses of intensified proximity to the key institutions of their local culture.
Three issues regarding the cultural politics of contemporary glocalization arise as a consequence.
Each of these questions relates to how the NASCs might deal with a potentially glacial shift away from relativization and towards hybridization and even transformation.
First, in regard to their long-term survival, the internal cultural politics of the NASCs will acquire greater acuity. As we noted, significant debates arise within some NASCs over how internal reforms may attract new members.
Second, symbiotic cultural politics arise between these supporters and their football clubs. We may recall that 'glocalization' originally referred to the reformulation of goods and services to suit regional markets. 'Global clubs' like Real Madrid or Manchester United do 'glocalize' their identities. 11 We might ask how, in the longer term, the Old Firm might 'glocalize' to reach North American and Asian consumers; and, how might NASC members and other expatriate supporters respond to these comparatively fresh and potentially radical kinds of glocalization?
Third, there are the external cultural politics of contemporary glocalization to consider. Migrant groups such as these supporters depend heavily upon electronic media to maintain their symbolic proximity to, and identification with, their old cultural institutions. How might the NASCs survive and thrive when live coverage of Scottish fixtures is domesticated for residential viewers?
How these questions are answered will only be clarified through future empirical research. In the meantime, the glocal projects within these NASCs will continue to highlight sport's sociological importance when migrant identities, practices and institutions are negotiated within the context of contemporary globalization.
